
Activities of PIB Social Media Cell for the month of March 2020 

 

The Social Media cell has provided adequate visibility to the event (Ek 

Bharat Shrestha Bharat) on various social media platforms like 

Twitter, Facebook and Instagram. PIB‘s social media highlighted cuisine, 

culture, handicrafts, heritage, tourist destinations of paired states among others.  

  

Analytics: 

Cumulatively, in March 2020:  

1. 01 post has been done on Twitter by PIB India 

2. 03 posts have been done on Twitter by PIB Hindi 

3. 02 posts have been done by PIB Facebook 

4. 02 Stories have been done by PIB Instagram 

  

S. No. Social Media Accounts No. Of Posts Impressions/Reach Engagements 

1.   PIB India (Twitter) 01 35,740 2,312 

2.   PIB Hindi (Twitter) 03 15,277 1,291 

3.   PIB Facebook 02 44,415 1,933 

4. 

  

PIB Instagram Stories 02 45323 ____ 

Content Format and sample:  

 

The format of the uploaded content has included infographics, videos and press 

releases. 

Provided below is a glimpse of the publicity done so far. 
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